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Nduta Is a Brand Strategist



Okay, now you Know...
but what does that actually entail?

[ begin with the feeling you can’t quite name, the quiet picture in your mind of what you want your hrand (o hecome,

Llisten for the rhythm in your ideas, the emotion heneath the words, the character waiting to take shape. That’s the strategist at work: giving your brand a spine, a voice, a
sense of self it can grow from.

Then comes the part that moves. The creative direction. This is where the identity steps off the page and into the world, in the way it looks, the way it carries itself; the
atmosphere it creates around people.

Strategy gives the brand its truth; creative direction lets that truth be seen, felt, and remembered



TALK IS CHEAP

YOU BE THE JUDGE




PROJECTS - 001

e [ORTITITUDE REBRAND - CLICK 10 VIEWY

ORTITUDE

LIVING



https://drive.google.com/file/d/110TDOOfVLmtfzM4VPgkc5RjN9bHvMBT4/view?usp=sharing

PROJECTS - 001

o [ORITITTUDE GRID GUIDELINE - CLICK 10 VIEW

A RARITY

worlh living in

HOW FAR

I



https://drive.google.com/file/d/1mZnZhgfwHb0v7aZRDIEXguYKSAby_B7A/view?usp=drive_link
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PROJECTS - 002

o KILELL -

KILELE

BRAND GUIDELINE

KILELE WAS CREATED TO BE IMPOSSIBLE TO IGNORE



https://drive.google.com/file/d/1HWIdicWJjwZoqSbF7nqFJJEelap8pq6z/view?usp=sharing
https://drive.google.com/file/d/1HWIdicWJjwZoqSbF7nqFJJEelap8pq6z/view?usp=sharing

PROJECTS - 002

o KILELE GRID GUIDELINE - CLICK 10 VIEW

I KNOW WHAT YOU NEED I KNOW WIHAT YOU LIKE I KNOW YOU

WE COORDINATE.YOL CONNECT.

THIS VALENTINE™S, CHANGE THE FLACE. YOU'RE NOT WRONG.
HOW ABOLTT VIRTUAL FLOWERS? NOT YOURSELI YOUPRE IN THIE WRONG PLACE.



https://drive.google.com/file/d/1Tupm5Od9bcKQQme0wP_UADh26K_U0X6N/view?usp=sharing
https://drive.google.com/file/d/1Tupm5Od9bcKQQme0wP_UADh26K_U0X6N/view?usp=sharing

PROJECTS - 003

o CARYNE & DWAYNE REBRAND

CARYNE & DWAYNE

BRAND REV

omplate rearticulato
fned to feel deliberate, calm, and quiet

of thi &ll wiork in har

THIS IS CARYNE & DWAYNE: SUSTAINABLE AT ITS CORE, INTENTIONAL IN ITS EXPRESSION, AND TIMELESS IN ITS PRESENCE.



https://drive.google.com/file/d/1Rck2Q7mfv2ZoDZlo0IWa7SksDfldpxtd/view?usp=drive_link

PROJECTS - 004

o TAJ GEMS REBRAND PROPOSAL _CLICK 10 VILIY

Taj pieces are made to steal breaths—luxe, original, elite.
This rebrand ensures the brand itself carries that same power.

Al a glance, it reveals who Taj is and who it belongs to.

More than jewellery, it becomes desire itself, an experience of rare beauty, designed to linger long after the first encounter



https://drive.google.com/file/d/1AS1hFOVQ6e9WOv8gUScJnVeAdBr9NYvI/view?usp=sharing
https://drive.google.com/file/d/1AS1hFOVQ6e9WOv8gUScJnVeAdBr9NYvI/view?usp=sharing

PROJECTS - 004

o [A] GEMS PHOTOGRAPHY MOOD BOARD PROPOSAL - CLICK 1O VIETV

PHOTOGRAPHY MOOD BOARD



https://drive.google.com/file/d/1AS1hFOVQ6e9WOv8gUScJnVeAdBr9NYvI/view?usp=sharing
https://drive.google.com/file/d/1AS1hFOVQ6e9WOv8gUScJnVeAdBr9NYvI/view?usp=sharing
https://drive.google.com/file/d/1AYNExpF4Bx_YgpA4awp_SukAwviljHYf/view?usp=sharing




